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Why should I do business with you... and not your competitor?

Whether you are aretailer, manufacturer, distributor, or service provider —if you cannot answer this
question, you are surely losing customers, clients and market share. This eye-opening book reveals how
identifying your competitive advantages (and trumpeting them to the marketplace) is the most surefire way
to close dedls, retain clients, and stay miles ahead of the competition.

The five fatal flaws of most companies:

 They don't have a competitive advantage but think they do

* They have a competitive advantage but don’t know what it is—so they lower prices instead

 They know what their competitive advantage is but neglect to tell clients about it

» They mistake “strengths’ for competitive advantages

* They don’t concentrate on competitive advantages when making strategic and operational decisions

The good news isthat you can overcome these costly mistakes — by identifying your competitive advantages
and creating new ones. Consultant, public speaker, and competitive advantage expert Jaynie Smith will show
you how scores of small and large companies substantially increased their sales by focusing on their
competitive advantages. When advising a CEO frustrated by his salespeople’ sinability to close deal's, Smith
discovered that his company stayed on schedule 95 percent of the time — an achievement no one elsein his
industry could claim. By touting this and other competitive advantages to customers, closing rates increased
by 30 percent—and so did company revenues.

Jack Welch has said, “If you don’t have a competitive advantage, don’t compete.” This straight-to-the-point

book isfilled with insightful stories and specific steps on how to pinpoint your competitive advantages,
develop new ones, and get the message out about them.
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From reader reviews:
Marlene Childs:

Why don't make it to be your habit? Right now, try to ready your time to do the important behave, like
looking for your favorite guide and reading a book. Beside you can solve your long lasting problem; you can
add your knowledge by the publication entitled Creating Competitive Advantage: Give Customers a Reason
to Choose Y ou Over Y our Competitors. Try to make the book Creating Competitive Advantage: Give
Customers a Reason to Choose Y ou Over Y our Competitors as your good friend. It means that it can to be
your friend when you really feel alone and beside that of course make you smarter than before. Yeah, it is
very fortuned for you personally. The book makes you more confidence because you can know amost
everything by the book. So , we should make new experience in addition to knowledge with this book.

Philip Newman:

Creating Competitive Advantage: Give Customers a Reason to Choose Y ou Over Y our Competitors can be
one of your beginner books that are good idea. We all recommend that straight away because this reserve has
good vocabulary that will increase your knowledge in vocab, easy to understand, bit entertaining but still
delivering the information. The article author giving histher effort that will put every word into satisfaction
arrangement in writing Creating Competitive Advantage: Give Customers a Reason to Choose Y ou Over

Y our Competitors nevertheless doesn't forget the main stage, giving the reader the hottest and based confirm
resource data that maybe you can be one among it. This great information can easily drawn you into brand-
new stage of crucial considering.

Brenda Nunez;

Y our reading 6th sense will not betray anyone, why because this Creating Competitive Advantage: Give
Customers a Reason to Choose Y ou Over Y our Competitors publication written by well-known writer who
knows well how to make book which might be understand by anyone who read the book. Written throughout
good manner for you, dripping every ideas and producing skill only for eliminate your own personal hunger
then you still question Creating Competitive Advantage: Give Customers a Reason to Choose Y ou Over

Y our Competitors as good book not simply by the cover but also through the content. Thisis one publication
that can break don't evaluate book by its handle, so do you still needing one more sixth sense to pick this
specific!? Oh come on your reading through sixth sense aready alerted you so why you have to listening to
yet another sixth sense.

Susan Douglas:

Y ou can obtain this Creating Competitive Advantage: Give Customers a Reason to Choose Y ou Over Y our
Competitors by browse the bookstore or Mall. Just simply viewing or reviewing it could to be your solve
difficulty if you get difficulties for the knowledge. Kinds of this guide are various. Not only simply by
written or printed but additionally can you enjoy this book by means of e-book. In the modern eralike now,



you just looking because of your mobile phone and searching what your problem. Right now, choose your
ways to get more information about your book. It is most important to arrange yourself to make your
knowledge are still upgrade. Let's try to choose proper ways for you.
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